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Meet the 2010-2012 APFSP Board of Trustees

President

Arvin W. Starrett, CFSP

Starrett Funeral Home

425 South Church Street

Paris, TX 75460

Phone: (903) 784-4333 « Fax: (903) 784-7200
E-mail Address: starrett_funerals@sbcglobal.com
(Term Expires: 2012)

Vice President

Mark D. Musgrove, CFSP

Musgrove Family Mortuaries

P.0. Box 22210

Eugene, OR 97402

Phone: (541) 342-8281 « Fax: (541) 343-8583
E-mail Address: mark@musgroves.com

(Term Expires: 2012)

Secretary/Treasurer

William P. “Bill” Joyner, CFSP

Renaissance Funeral Home

7615 Six Forks Road

Raleigh, NC 27615

Phone: (919) 866-1866 « Fax: (919) 866-1606
E-mail address: bjoynercfsp@gmail.com
(Term Expires: 2014)

Immediate Past President

Kathleen M. Berry, CFSP

Wilbert Funeral Services, Inc.

P.0. Box 147

Forest Park, IL 60130-0147

Phone: (216) 521-1705 « Fax: (216) 521-1375
E-mail Address: kathleenberry@msn.com
(Term Expires: 2010)

Board Members

Diana Duksa Kurz, CFSP

Newington Memorial Funeral Home

20 Bonair Avenue

Newington, CT 06111

Phone: (860) 666-0600 * Fax: (860) 666-8377
E-mail Address: diana@newingtonmemorial.com
(Term Expires: 2012)

Robin M. Heppell, CFSP

FuneralFuturist.com (Div. of Heppell Media Corporation)

Box 8723

Victoria, BC, V8W 3S3

Phone: (250) 744-3595 « Fax: (250) 483-5455
E-mail Address: robin@funeralfuturist.com
(Term Expires: 2016)

John T. McQueen, CFSP

Anderson-McQueen Family Tribute Centers
2201 Dr. ML King Street North

St. Petersburg, FL 33704

Phone: (727) 822-2059 « Fax: (727) 342-6330
E-mail Address: robin@funeralfuturist.com
(Term Expires: 2016)

Robert E. Parks, CFSP

J. Henry Stuhr, Inc. Funeral Chapels and Crematory
232 Calhoun Street

Charleston, SC 29401

Phone: (843) 723-2524 « Fax: (843) 724-1548
E-mail Address: bob.parks@jhenrystuhr.com

(Term Expires: 2016)

Randy A. Williams, CFSP

Cincinnati College of Mortuary Science

645 W. North Bend Road

Cincinnati, OH 45224

Phone: (513) 761-2020 « Fax: (513) 761-3333
E-mail Address: rwilliams@ccms.edu

(Term Expires: 2016)

Education Consultant

James M. Dorn, CFSP

Xavier University

Department of Chemistry

3800 Victory Parkway

Cincinnati, OH 45207

Phone: (513) 745-3351 « Fax: (513) 745-3695
E-mail Address: dornj@xavier.edu

Executive Director

Kimberly A. Gehlert

P.0. Box 2275

Westerville, OH 43086-2275

Toll Free: (866) 431-CFSP (2377)

Phone: (614) 899-6200 « Fax: (614) 899-6206
Cell: (614) 271-0091

E-mail Address: kgehlert@apfsp.com

Web for Members: apfsp.com

Web for Consumers: apfsp.org

In 1962, four nervous young musicians played
their first audition for the executives of the Decca
Recording Company. The executives were not
impressed. While turning down this group of musi-
cians, one executive said, “We don’t like their sound.
Groups of guitars are on the way out.” The group was

called The Beatles.

In 1944, Emmeline Snively, director of the Blue Book
Modeling Agency, told modeling hopeful Norma Jean
Baker, “You’d better learn secretarial work or else get
married.” Norma Jean persisted and later became the
star called Marilyn Monroe.

In 1954, Jimmy Denny, manager of the Grand Ole
Opry, fired a singer after one performance. He told him,
“You ain’t goin’ nowhere, son. You ought to go back to
drivin’a truck.” The young musician went on to become
the most popular singer in America, Elvis Presley.

When Alexander Graham Bell invented the tele-
phone in 1876, it did not ring off the hook with calls
from potential backers. After making a demonstra-
tion call, President Rutherford Hayes said, “That’s
an amazing invention, but who would ever want to
use one of them?”

When Thomas Edison invented the light bulb, he
tried more than 2,000 experiments before he got
it to work. A young reporter asked him how it felt
to fail so many times. He said, “I never failed once.
I invented the light bulb. It just happened to be a
2,000-step process.”

In the 1940s, another young inventor named Chester
Carlson took his idea to 20 corporations, includ-
ing some of the biggest in the country. They all
turned him down. In 1947 — after seven long years
of rejections — he finally got a tiny company in
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Rochester, New York, the Haloid =~ Arvin W. Starrett, CFSP
Photographic Company, to pur- APFSP President
chase the rights to his invention:

an electrostatic paper-copying process. Haloid became
the Xerox Corporation we know today.

Wilma Rudolph was the 20th of 22 children. She
was born prematurely, and her survival was doubt
ful. When she was 4 years old, she contacted double
pneumonia and scarlet fever, which left her with a
paralyzed left leg. At age 9, she removed the metal
leg brace she had been dependent on and began to
walk without it. By 13, she had developed a rhythmic
walk, which doctors said was a miracle. That same
year, she decided to become a runner. She entered
a race and came in last. For the next few years, she
came in last in every race she entered. Everyone told
her to quit, but she kept on running. One day, she
actually won a race. And then another. From then
on, she won every race she entered. Eventually, this
little girl, Wilma Rudolph, who had been told that
she would never walk again, went on to win three
Olympic gold medals and was declared the fastest
woman in the world in 1960.

As we enter a new year, all of us in funeral service
are keenly aware of the obstacles and challenges
that lie ahead. We serve an ever-changing world
and must make a great effort to educate ourselves
in how to best achieve in a multifaceted profession
that seems to never remain static. Foremost among
the credentials of success are the requirements to
remain vigilant, trustworthy and constant, even
when things may appear bleak or the obstacles
appear insurmountable.

As we face this new beginning, we must all remember
that @ winner is not one who never ﬁzz’ls but one who
never quits! B
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FSPs!

Congratulations to the following APFSP members who achieved the designation of Certified Funeral Service
Practitioner since our Fall 2011 issue. Please help us congratulate these members for their hard work!

Josiah L. Anaya (Levi)
PO Box 820181
North Richland Hills, TX 76182

Bradford Joe Bailey (Brad)
1052 Campbell Road
Covington, GA 30014

Matthew R. Baskerville (Matt)
249 Jennifer Lane
Wilmington, IL 60481

Peggy S. Bourne
5035 Reliant Lane
Knoxville, TN 37914

Mike Burnett

Morris Sutton Funeral Home
68 Giles Boulevard E.

Windsor, ON N9A 4B7 Canada

Effie Y. Clay
PO Box 722
Forrest City, AR 72336

Ngaio Davis

Richmond Funeral Home

8420 Cambie Road

Richmond, BC V6X 1K1 Canada

Timothy P. Doyle (Tim)
Timothy P. Doyle Funeral Home
371 Hooker Avenue
Poughkeepsie, NY 12603

Terry Eccles

Arbor Memorial Services, Inc.

2 Jane Street

Toronto, ON M6S 4W8 Canada
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Matthew J. Fiorillo (Matt)
11 Saddle Court
Bedford, NY 10504

Jeffrey Alan Fraley (Jeff)
Fraley Funeral Home, LLC
PO Box 89

Moorefield, WV 26836

Gregory Duel Greene
PO Box 512
Athens, AL 35612

Robert Steven Hannah (Steve)
Laughlin Service Funeral Home, Inc.
2320 Bob Wallace Avenue SW
Huntsville, AL 35805

David Wright Horner
Hooper-Huddleston & Horner LLC
59 N. Jefferson Avenue
Cookeville, TN 38501

Lindsey Marie Jonkhoff Rogers
Reynolds-Jonkhoff Funeral Home
305 Sixth Street

Traverse City, MI 49684

Donald Ray Kellerhall (Don)
1431 Ticonderoga Drive
Fairfield, CA 94534-3300

Eddie Lee Kerr
602 Bedford Drive
Anderson, SC 29621

Daniel P. Madden (Dan)
1221 Sharrott Run Place
North Lima, OH 44452-8502

Ryan D. Muskopf

Frank & Bright Funeral Home
500 N. Main Street

Flora, IL 62839

James Leroy Reeves (Jim)
401-7 Meadowland Court
Hope Mills, NC 28348

Shane A.S. Ritchie
1000 Norwood Avenue
Ashland, KY 41102

Randy James Rogalsky

The Dodge Company

1265 Fewster Drive

Mississauga, ON L4W 1A2 Canada

George Ronald Sabb
Gause Funeral Home
625 S. Holland Parkway
Bartow, FL 33830

Samantha Marie Stokotelny (Sam)
Scott Funeral Home —

Brampton Chapel

289 Main Street N.

Brampton, ON L6X IN5 Canada

Adam Clarke Tipert

C.F. Sweeny Funeral Home

51 Phoenix Street

Bridgewater, NS B4V 2W9 Canada

John C. Travis (Travis)
16542 S. Dobson Avenue
South Holland, IL 60473

Jane C. Woodward
PO Box 840
Silverton, OR 97381

Edith Denise Wynn
111 E. Susquehanna Avenue
Towson, MD 21286

Amanda J. Zeitz
761 E. Mount Morris
Mount Morris, MI 48458

Make it your goal to be in the
list of new CFSPs in the next
issue!

Here’s how:

* Check out the continuing educa-
tion programs on our website

* Complete your Career Review if
you haven’t already done so

* Tell us about any activities you
have completed that do not
appear on your transcript ll



Carole Jones Banks
Monroeville, Alabama

Kenneth R. Brewster (Ken)
Middle Island, New York

Chris Edward Christian

Rogersville, Tennessee

Joshua Colt Combs
Honaker, Virginia

Samuel Chase Croft (Chase)

Buchanan, Georgia

John C. Dover (Jay)
Clover, South Carolina

Edward ]J. Fielding (Ed)

Covington, Louisiana

Patrick Joseph Fitzgerald
Rockford, Illinois

Jeffrey R. Fleming (Jeff)
Wall, New Jersey

Greg Winston Free
Marietta, Georgia

Welcome the
New APFSP Members!

The following individuals have enrolled as members to begin earning their CFSP designation. Membership in the Academy is open to any funeral director
or embalmer as recognized by his or her state’s, province’s or country’s licensing board. Students may also join the Academy and work on the requirements of
the CFSP while they are completing mortuary school or their internship, but student members are not permitted to complete a Career Review as part of their
qualifying activities toward certification.

Norris L. Gilbert
Indianapolis, Indiana

Craig G. Gill

Winnsboro, Louisiana

Sonya Victoria Gonzalez
Norwalk, California

Aaron S. Gutting
Harrison, Arkansas

Geoffrey Lynn Halbrooks (Geoff)
Hartselle, Alabama

Tommy Wayne Harris
Chesnee, South Carolina

Bradley Keith Hays
Mountain Home, Arkansas

Robert J. Jastremski
Kingston, Pennsylvania

Marshall Glenn McClatchey
Harrison, Arkansas

CFSP Renewals Mailed November 18

Todd Alan McCoy

Mountain Home, Arkansas

Owen Kenneth McKenzie

Portage La Prairie,
Manitoba, Canada

Wendy Leann McKnight-Wescott

Buena Park, California

Christopher Bryant Miller (Chris)

Corona, California

Douglas Ray Nie (Dutch)
Ann Arbor, Michigan

Terry L. Palmer
Chillicothe, Ohio

Jacob M. Penwell (Jake)
Shelby, Ohio

Terry W. Plummer
Litchfield, Illinois

Alexander Brady Rydell (Alex)
Fargo, North Dakota

Has Your Address Changed?

Elizabeth Anne Ryerson
Alto, Michigan

Timothy James Schramm (Tim)
Southgate, Michigan

Jeremy Todd Sparks
Oklahoma City, Oklahoma

Edwin Louis Sprague (Ed)
Lake Ronkonkoma, New York

Rebecca Deane Watkins (Becky)
Hendersonville, North Carolina

Hilton D. West
Harrison, Alaska

Donald Morris Wilkerson (Don)
Greenville, North Carolina

Mark Andrew Worland

Indianapolis, Indiana

Tara Lynn Wright

Indianapolis, Indiana W

APFSP News and Notes

Academy members who have earned their CFSP designation should have
already received their annual renewal and official certified transcripts. CFSP
renewals are due on January 1, so please take care of your payment before
January 15, 2012, to avoid the late fee. Lifetime members will receive their
membership cards in mid-December.

Please take a2 moment to send in any activities you have completed this year.
You can use the online Activity Reporting by logging in at apfsp.org, or you
can fax an Activity Report to (614) 899-6206. This will help expedite the

renewal process.

If you are not yet certified, your dues renewal is due on your anniversary date.
If your Academy ID number is 08-05-2389, the middle digits indicate the
month you joined us, which is May in this example. We always mail non-
CFSP dues renewals 30 days prior to your due date.

Renew Quickly Online

For your convenience in paying your renewal, we accept MasterCard, Visa,
Discover and American Express or transfers directly from your bank account
using PayPal. Call us at (866) 431-CFSP, or visit apfsp.org to pay online.

Don’t forget to notify us of any changes in your address, phone number, fax
number or e-mail address. For your convenience, log in to the new website,
apfsp.org, to update contact information, or e-mail your changes to our
office at kgehlert@apfsp.com.

Thomas Lynch Books Available

We have about 25 copies of Thomas Lynch’s book, Apparition & Late Fic-
tions, available for purchase for $15 plus shipping (U.S. funds). This book
normally sells for $24.95 U.S., $31 Canadian, but we are just interested
in covering our costs for

the books left over from

our Annual CFSP Recog-

nition Event in Chicago.

Order your copy today by

calling the Academy office

or sending an e-mail to

kgehlert@apfsp.com. B
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Academy CFSP

Program Expands in Canada

by W. Kent Milroy, CFSP, Canadian Ambassador

When any worthwhile program is exhibiting good
results, its benefits become obvious. When those
benefits are seen by others to be substantial, it
stands to reason that interest would spread and the

program would see growth.

During the past year, having been introduced to the program, the
Board of Directors of the Funeral Service Association of Canada
endorsed and adopted the Academy program for use across Canada.
Following its initial launch in our country, much interest has been
shown in its aims and objectives, and many funeral service profes-
sionals have seen that value and committed to a personal continu-
ing education program through the Academy.

Prior to this venture, the CFSP program was largely unknown in
Canadian professional circles. While the Academy was a well-estab-
lished and respected part of the funeral service scene in the United
States, its focus had not yet taken on the wider international aspect
of what might be possible. Many progressive American practitioners
had taken up the challenge to attain their CFSP designation, and it
was common to see them at funeral service functions in the United
States proudly identifying themselves as such. But it was

virtually an unknown quantity outside the borders

of the United States.

Two years ago, there were perhaps a
half-dozen random Academy members
in Canada. Last year, the Board of
Directors of the Canadian national
association formally approved and
endorsed the Certified Funeral
Service Practitioner program and
began a campaign to offer its ben-
efits to its licensed members. FSAC

is now proud to announce that
Canadians now number approxi-
mately 150 members of the Academy,
with 25 of them qualifying as CESPs.
Not bad in our first year!

According to Executive Director Kimberly
Gehlert, 77 new CFSPs were recognized at the
Academy luncheon at the NFDA Convention in
Chicago, and 11 of those new CFSPs were Canadian!

And, with Robin Heppell of Victoria, British Columbia, assuming
a director’s position on the Academy Board, it is giving impetus
to the Canadian program to reach greater heights. In fact, in one
instance, Arbor Memorial Services, a national Canadian company

6 APFSP The Compass

with almost 100 locations coast to coast has committed to the

program by requiring its location managers and senior manage-
ment teams to participate in the program and to prominently
display their new credentials. This company has coupled a high-
quality internal training program with the CFSP qualification
to the benefit of not only the company but also the
individuals who drive that company forward. We
consider this to be a major step forward for the
Academy in Canada.

Additionally, nearly all of the mem-
bers of the FSAC Board of Directors
now hold their CESP designations,
an indication that Canadian lead-
ers value and find great worth in
the Academy program. By adopting
the program for Canadian funer-
al directors, the Funeral Service
Association of Canada is ensuring
that bereaved families are served at
a level beyond their expectations by
professionals who truly care to main-
tain superlative standards.

Your Canadian partners are grateful to the
Academy Board and, in particular, to Executive
Director Kimberly Gehlert for her stellar support of
our effort to bring this exemplary program to Canada.

The program in Canada is jointly administered by the Academy
office in Ohio and the Funeral Service Association of Canada office
in Toronto. W



APFSP Website and

Member Web Tools Launched

By now, you should have received a letter from the Academy of
Professional Funeral Service Practice with your personal login ID and
password to the new website: apfsp.org. On December 31, 2011, the old
site will no longer be available.

Initially, the Login ID was set to your e-mail address on file, and the
password was set to be your Academy ID number. The first time you log
in, we recommend you click on Update Contact Information to change
your login ID and password to something you will easily remember, as
well as to update your home, business, e-mail, phone numbers and web-
site information with us.

After logging in with your personal member ID and password, you will have
access to membership tools such as:

Activity Reporting and Career Review

* Click on Go to Online Activity Reporting to begin reporting new activ-
ity to be posted to your transcript

* Click Print My Activity Report once you have entered activities to
track their status

* Paper forms are also available to download

Member Transcripts

¢ Select the Transcript you want to review from the dropdown and click the
Get My Transcript button

* Use your Web browser’s print button to print your transcript

Renew Your Membership
¢ Ifyou have a PayPal account, you may pay your renewal online, change your
membership to Lifetime or donate to the APFSP Legacy Endowment Fund

If you have any questions or suggestions for the Academy website, we’d
love to hear from you.

Here’s what Scott Raab, CESP, told us after he used the site the first time:
“I checked out the new APFSP website and like it quite a bit. I like the
fact that you have the Public’ and ‘Members’ (requiring login) sections.
It is much more nicely streamlined and easier to navigate. I really like the
fact that, once you are in the ‘Members’ section, you don’t have to keep
typing the APFSP membership number over and over with the reporting
sections. Much better than the old version and updated!” B

Educational
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Brighter Future

Dl 10

B L
T Lk Ol BN S ey

| ety O OoCELE
LTS A vour

ok, C0e, DVDs mnd mce

L O

sehasdula, Thooss Irom onling leaming, live cwent

il BO0UERE BEE2 or wisl] wosew niidiaLcrg for cestiils foday

-LITECOMTINUING
T

Every year more than 100,000
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TECHNOLOGY TIPS

by Robin Heppell, CESP

Beware ¢of Communal Advertising

The word communal just has a dirty feel to it, doesn’t it?

Google defines communal as: “Shared by all members of a community;
g y Y
for common use.” Communal restrooms, communal showers, communal
laundry. Now, maybe in our younger days, when we were residing at college
dorms or backpacking and staying in hostels, communal facilities could
be put up with. But you never really knew how clean these facilities were.

Those facilities were only as clean as the dirtiest member of that community.
I apologize if your skin is crawling a little, but that is why we now appreciate
our own private facilities. The peace of mind we have staying at a nice hotel is
knowing that everything has been cleaned just for us and that we don't have
to share anything with anyone.

It comes down to this: you get what you pay for. Dirty and shared = cheap
or free, and clean and private = more costs.

So why I am talking about dirty, communal facilities, and how does it
relate to funeral home advertising?

Recently, my clients have been forwarding advertising offers to me that
really just don’t pass the smell test. They are all forms of communal advertis-
ing — and they STINK!

“What is communal advertising?” you ask.

Simply, it is where you pay to be listed with others — your (somewhat
smelly) competition — and you all share the same advertising space.

'The longest-running example of communal advertising would be the Yellow
Pages. You pay to be listed alongside all of your competitors. One of the
premium benefits of a Yellow Pages listing used to be that it was delivered to
every household and business in your community. Now I don’t have to tell
you that the Internet has leveled the playing field for advertising, since more
people — 97 percent, according to BIA/Kelsey — say that their buying pro-
cess is shop/research online, then buy offline. In case you were wondering,
this does include checking out funeral homes online.

8 APFSP The Compass

The reason for this article is not to debate the merits of advertising in the
physical Yellow Pages. A proper ad in the physical book can still yield a great
ROI for some businesses. The purpose of me writing this for you is that I
wanted to ALERT you to the online version of communal advertising —
otherwise known as paid online directory listings!

I’'m not saying all online directory listings are bad. But I highly recommend
that you avoid the ones that make you pay to be listed, either with money
or even backlinks to their website from yours. Now free listings, just like
our cheap hostel example, would likely provide a lower quality of exposure.
But this is to be expected, since it was free. On the other hand, paying to be
listed where all your competitors are also appearing is just wrong.

You see, you have your own listing online. Your website and all of your
other online properties that make up your virtual marketing platform form
your own listing or Web footprint. So, unlike the physical Yellow Pages
in the past that offered something that you didn’t have (representation in
someone’s kitchen, for example), you now have every ability to promote
your business online in a way that is much more effective than what these
paid directories do. They bring nothing extra to your potential client family
other than introducing them to your competitors! On the other hand, how
you handle your own virtual marketing platform can set you apart from
your competitors in a way that is both unique AND highly effective.

'The biggest culprit of selling “dirty” online advertising is the Yellow Pages online
package. It will charge you hundreds of dollars per month just to have a “featured”
listing or even run a Google AdWords campaign on your behalf (sort of).

The problem is that you will get way more bang for your buck if you had
your own Google AdWords campaign and directed that traffic to your site,
instead of to where all of the competitors are in their communal directory.

There are also funeral industry online directories that make you pay $200 to
$300 per month just to be listed ... near your competition. They also place
Google AdWords ads for your area to drive traffic to their site. What you
probably don’t realize is that their ads are driving up the price of your cost
per click if you have your own PPC campaign. In essence, funeral homes
that pay these online directories are actually paying to have higher costs per
click, and that really smells (just like that communal restroom on a weekend
morning during frosh week).

Other online directories are a little sneakier around how they get you to
pay them. Their currency is a very valuable backlink from your website to
theirs. One directory actually calls this a free listing — but being made to
link back to it is everything BUT free. To buy a link like that would cost
you $150 to $300 —not a very good deal on your part, is it? Nope — but
it gets worse ... it actually asks you to link to the city page for your town
(not your own listing).

This really STINKS, because the reason why it wants you to link to the
city page is so it will rank higher when someone searches for “[your city]
funeral homes” — basically, you are helping these directories outrank you
in Google! Do they think we are STUPID?!

Another quick point about directories is that Google is now giving them less
relevance in the rankings for local searches to the specific local businesses
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like yours. Google’s goal is to get the searcher to his or her destination in the
least amount of clicks, so making the searcher jump through an extra hoop
is against what Google is trying to achieve.

So you can probably see why I have turned up the heat in this article,
because none of these advertising outlets have your best interests at heart.
But wait, there’s more ... I have only outlined their short-term goals above.
I believe they are also positioning themselves to eventually get in the way
between you and the client family searching for you. Then they will attempt
to be a gatekeeper of that call! T have a better name for them besides gate-
keeper. 1 call them Call Poachers! You have to be aware of them too.

So what can you do to protect yourself from these dirty online marketers?

1. Make sure that any advertising online drives people back to your web-
site — not a listing. Never link from your website to an online directory
(linking to your state, provincial or national association is OK).

2. Consider your own Google AdWords campaigns that drive searchers to
your own website and not a listing.

3. Always track all online advertising with tracking links. Great website
statistics are available through programs like Google Analytics. This
makes third-party advertisers accountable for telling you that they will
drive traffic to your site.

So, going forward, I want to make sure that you don’t get sucked into
advertising schemes that are not in your favor 100 percent! Just follow the
three steps above.

If you would like for me to take a look at your online presence and an online
competitive situation for your area, take advantage of our 40 Point Virtual
Market Analysis & Video Review. There is a small charge for this service,
but it is well worth the investment. The reason why we need to charge a fee
is to know that you are serious about wanting this information and that you
are not one of those “communal funeral directors” just looking for freebies.
E-mail me at robin@funeralfuturist.com to book your review.

If you are interested, just go to FuneralFuturist.com/beware-communal to
book your analysis. If not, no worries — just make sure THEY (the stinky
communal advertisers) don’t try to trick you the next time they call, visit
or e-mail you.

Robin Heppell, CFSP, is a fourth-generation funeral director and funeral home mar-
keting consultant. He combines his expertise in technology and pre-need, his formal
business knowledge and his deep-rooted legacy in the funeral profession so that he can
help funeral homes and cemeteries be more competitive, more profitable, and provide
the best possible service for the families they serve. To download a free Resource Guide,
visit www. FuneralFuturistTips.com. B

Thomas Lynch’s Keynote
Highlights Annual

CESP Recognition

On October 24, we recognized the CFSPs who
had earned their designation during the previous
12 months at our Annual CFSP Recognition, held
in conjunction with the National Funeral Directors
Association convention in Chicago, Illinois, with
a special presentation by Thomas Lynch, funeral
director and poet.

Tom read from his book of stories, Apparition & Late Fictions,
published in 2010, and a copy of his book was given to each attendee

as a keepsake.

On behalf of the Board of Trustees of the Academy of Professional
Funeral Service Practice, we’d like to thank those who attended the
Annual CFSP Recognition for their participation. We'd also like to

thank Thomas Lynch for his outstanding presentation.

We'd also like to thank our generous sponsors: Matthews
International Corporation, American Funeral Financial, Wilbert
Funeral Services, Kates-Boylston Publications, Nomis Publications
and 1-800 Flowers. Without their support, this event would not

have been possible. B
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CFSP Family Cards

Are You Promoting Your Designation?

We included a CFSP Family Card Order Form with each of the CESP renewals
again this year. We have designed a professional, high-quality, personalized card
describing what it means to be a CFSP. We hope you will use these cards to share
your accomplishment with the families you serve by placing the CFSP Family
Folder Card in each family folder to promote the value of your CFSP designation.

Many of our members have found the CFSP Family Cards to be a valuable tool
with their families.

For more information about how to order your personalized CESP Family
Cards, please visit our website at apfsp.org or review the information sent in
your CFSP membership renewal. If you have any questions, please call the
Academy office. B

Legacy Endowment
Fund Update

The APESP Legacy Endowment Fund accepts donations from all eligible sources for the
purpose of promoting education in funeral service and mortuary science.

Any donor who gives $1,000 or more to the Legacy Endowment Fund, either in a lump
sum or through installment payments, will be recognized as a Legacy Fellow and will
receive a Legacy Fellow pin that signifies the donor’s generosity and commitment to
continuing education and lifelong learning.

The current balance of the APFSP Legacy Endowment Fund is just under $9,000 as of
the beginning of November. The Board of Trustees held a 50-50 raffle to benefit the
Endowment Fund at the Annual CFSP Recognition in Chicago, Illinois, on October
24. Jon Kirkland, CESP, of Clark-Kirkland Funeral Home, Inc. in Cadiz, Ohio, was the
winner of the raffle, and he very graciously donated his winnings to the fund.

When the fund reaches a sustainable amount, the Board of Trustees of the Academy
will grant scholarships and make bequests from the income, appreciation and any
other earnings generated by the Legacy Endowment Fund for the purpose of funding
mortuary science and funeral service education for mortuary science students and
funeral service practitioners.

Visit apfsp.org and log in to learn more about the APFSP Legacy Endowment Fund. B
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Call for Nominations for
the Board of Trustees

We will be electing three new Board mem-

bers in the 2012 election. Any certified

member interested in serving on the Board

of Trustees of the Academy of Professional

Funeral Service Practice should submit a let-

ter of intention in one of the following ways:

e By U.S. mail

e By fax

* By e-mail to kgehlert@apfsp.com with a
return receipt

The deadline for submissions is May 1, 2012.

We will send you a form to complete and
return with a photograph. This information
will be used in the preparation of the bal-
lots. If you don’t receive this form by May
1, please call the Academy office to be sure
we've received your letter of intent to run
for the Board of Trustees.

In addition, each of the candidates will be
asked to supply the answers to a question-
naire for publication to our members. B




Where can | get continuing education?
Thanos Institute

Continuing Education for Funeral Directors —
Approved by the Academy of
Professional Funeral Service Practice
10 continuing education hours per course in Category A.

Also approved for ceu's in 32 states - Offered Online & In-print

Thanos Institute
PO Box 1928 « Buffalo, NY 14231-1928
1-800-742-8257
www.thanesinstitute.com
mrizzo@thanosinstitute.com

APEX

continuing education solutions

“Simply the best affordable C.E.”

Available online or by mail

WWww.apexces.com

800.769.8996

To advertise in
The Compass,
contact Jerry Stains
at 502.423.7272
or jstains@ipipub.com.
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We make sure -,
international

ship-outs run
like clockwork.

Finding flights for international shipping is complicated. On any given
clay, your staff must be prepared o determine which airline serves what
destination, under what schedule, at what airline rate = o anywhere in
the world. Why not put our team of experienced airline professionals
and technology to work for you, Think of Eagle's Wings Air as vour Adr
Transporitation Manager. Then think of all the rime vou will save.
You'll see we've got it down like clockwork.,

el oo i 568 onre website fo leavn pore,
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PR T & 0

FAEL R Sy T f T

Eagle's Wings Air r

Your Air Transportation Manager
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